START HERE!

WELCOME T0 THE CHRISP STREET
CO-DESIGN REPORT-BACK!

Come see what we've heard from the
community so far, find out how the designs
are taking shape, and tell us what you think!

So far this year, through hundreds of conversations,
workshops and two May Co-Design Days, we have
shaped a new vision for Chrisp Street. See it today at
our Summer Saturday drop-in or on 30 August 2025.
View the plans and sketches, add your thoughts and
help guide the next stage.

Telford Living has appointed architects JTP and
place consultants AND London to co-create with

the community a new vision for the comprehensive,
community a ;

) o
Chrisp Street. A planning application will be submitted
to Tower Hamlets Council early next year.

Subject to obtaining planning permission,
Telford Living will be able to embark on the
next stage of the redevelopment of the Chrisp
Street project over the coming years, bringing
the vision to life.
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An application was submitted in 2016
for the redevelopment of the Chrisp
Street site, providing 643 new homes
in blocks ranging from 4-25 storeys,
alongside new ground floor uses.

WHY CAN'T THE PREVIOUS
SCHEME BE DELIVERED?

Alot has changed inthelastten years snce
the inception ofthe consented Masterplan.
New legslaton has emerged incuding the
introduction of the Buding Safety Act, changing,

signficantly ncreased, and the needs of the
population have change

e scheme s no longer vable o deliverable
an there s an opportunity to enhance the
masterplan o respon to the evoling needs

new masterplan for Chisp Street Market,

We are excited about the

opportunity for this site and for

tocal people and need your input
1o help build this vision!
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HERE’S THE PLAN

Telford Living appointed Autumn

JTP to commence work

on a new Vision for 2024

Chrisp Street Market

The Design and Development
team meet London Borough
of Tower Hamlets (LBTH) to
discuss commencement of a

new Vision for Chrisp
Street Market

December

Preparation begins for a series °
e et et Spring
stakeholders that will lead to a
Detailed Planning Application 2025
in early-2026

Since then we have developed
the vision and design through
engagement with the Community, Dec

We hosted our Community
Co-Design Events!

Further detalls(ofithe o June fower Harmlets Council and the GLA,
R TS ‘a_? 2 2025 The proposals wil be refined with 2025
found on our website o if you ongoing stakeholder and community

are in person to your right. input throughout.

Target Planning Early
Submission 2026

Target Construction 2027
Commences
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GETTING TO KNOW YOU

To start the process, in April and May
2025 we spent time regularly out and
about around Chrisp Street. We were
there to say hello, introduce ourselves,
and start conversations. We listened to
what you like about the area, what you
feel could be better, and your ideas for
the future of Chrisp Street.

Over 5 separate dates, we spoke with
more than 200 people. This included
local residents, traders, business owners,
and visitors. We also visited 8 local
community groups, including Aberfeldy
Big Local, the Feldy Centre, Spotlight
Youth Centre, and The Hive, to hear
directly from people already involved in
the life of the community.
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A0 PEOPLE INVOLVED IN DESIGN TABLES

atmost 1000 peopLe ATTENDED OVER 2,000 COMMENTS NOTED

SPOTLIGHT YOUTH WORKSHOP
30 JUNE SPOTLIGHT 92 STICKY NOTES AND VERBAL

COMMUNITY CENTRE FEEDBACK NOTED

ENGAGED WITH 15 PEOPLE 2 LARGE PLAN DRAWINGS PRODUCED
FROM SPOTLIGHT YOUTH

EMPOWERMENT BOARD OVER 200 COMMENTS NOTED
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B o0 our CoDesign
Events videos
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Scan the QR code to go
to the website and find
out more!

FLYERS
DISTRIBUTED

CO-DESIGN
PROCESS

NUMBERS OF
THE DAY

THANK-YOU To
EVERYONE WHO
CAME ALONG!

WE TALKED T0O ALMOST GENERATION
1000 PEOPLE

AND LISTENED TO == L5 QUESTIONNAIRE
YOUR VISION For
THE FUTURE OF
CHRISP STREET

bz = S
CONVERSATIONS WITH
THE DESIGN TEAM

438
WRITTEN
STICKY NOTES

SKIP FORWARD
TO SEE WHAT WE
GATHERED FROM
YOUR FEEDBACK!
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Spotlight, Poplar HARCA's award-winning EVENING ACTIVITY ; n i g r ff | g - f"

youth service, offers free, safe spaces for AND SAFETY e ey i ¢

11-25-year-olds in Tower Hamlets. ‘ e v, 'J

) * Young people say Chrisp Street tums into “a. * Young peaple ask for more trees and -
Its Youth Empowerment Board (YEB) is ot ety e seig nd plces 0l s

it inds'as well s play and sports

it
equipment o lde chidren ad teens. -

women,inpartcuar,feel unsale, o

You
reportingcat-allng and harassment after
e

a group of teenagers who meet monthly
to present ideas, challenge plans and

feed youth perspectives into the future of
Poplar HARCA and the community as a
whole, helping shape decisions and drive
change across Poplar and Bow.
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YOUTH FEEDBACK

During a two hour co-design workshop
with Spotlight's Youth Empowerment
Board (YEB), 15 young people (aged 15-
21) contributed hundreds of comments,
sketches and post-its covering every part
of Chrisp Street life

PUT CHRISP STREET
MORE THAN RETAIL \/ BACK ON THE MAP
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Their ideas range from evening “THEIERS STofe eEts
entertainment and café culture to
safer crossings, greener play spaces
and maker pods for ‘side hustles’ The
insights are grouped by theme to your
right. Percentages show the share of
youth feedback devoted to each topic.
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RETAIL FOR LIFE
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KEY FEEDBACK
THEMES

HERE IS WHAT
WE HAVE
LEARNED

BASED ON

YOUR
FEEDBACK!

“PUBLIC REALM,
GREEN SPACE &
PLAY

§ \ KEY

FEEDBACK
THEMES

180
COMMENTS

REFRESH THE
MARKET"

“READY FOR
REDEVELOPMENT
— BUT SHOW US

PROGRESS™

“RETAIL
FOR REAL LIFE"

“PARKING &
TRAFFIC”
52 COMMENTS

“COMMUNITY = 60
IDENTITY §  COMMENTS
CHARACTER”

o-2p

“EVENING

“PUT CHIRSP
STREET BACK
ON THE MAP” 127
COMMENTS
80
COMMENTS

“PLACES T0
MEET, SIT &
CHILL"

“MORE
THAN JUST
RETAIL”

READY FOR DEVELOPMENT

180
COMMENTS

82 ASKED
“WHEN WILL WORK
START?

- BUT SHOW US PROGRESS

- 57 comments say trust has faded after years of stalled progress.

+ 24 people want a permanent information point and regular, plain
language updates.

- We i je post
clear milestones there and online, keeping the conversation open as the.
plans move forward.

“We were relieved when Put the spark
this area was going to back in Chrisp
be redeveloped, it gives Street!”
Chiisp Stret the chance t

“We have stared at
hoardings and rubble for
years, give us a date and

trust.”

REFRESH THE

MARKET

- More variety and better quality, cleaner stalls, clearer ayout and
‘working public toflets.

. y throug healthy
food, ders, craf s, street food.

the market

andits management.

local identity and d

footfall

“Sort the market
and the rest will
follow.”

“The Market s a magnet and

people shouid be drawn in

om every direction to the
town centre

“You can't stay and
shop if there’s nowhere
togotothe loo."

179
COMMENTS

12 PEOPLE SAID
GREENERY AND TREES
WERE IMPORTANT
T0 THEM

+ 65 call the site currently “grey, gloomy or uninviting”; paving and
facades feel run-down.

+ 94 call for a bigger, better and more inclusive playground.

+ More trees, planting, flowers, benches, shade and a large inclusive
play area.

“Make every
corner beautiful!”

“Too much concrete,
we need colour and
shade”

“Turn spare spaces
into parks!"

COMMENTS

38
FOR A SUI

ASKE
PERMARKET

RETAIL FOR LIFE

+ Requests for restaurants, cafes and bars to extend time usage of
the main square, bike repair kiosk, DIY and stationery, Primark, and
healthier grab and go food. h
‘Eastenders Pie & Mas.

+ A'local’ offer that mixes anchors and independents while keeping the

long-standing Chrisp Street favourites.

“We need more useful
shops, not just phone
cases.”

“We need a supermarket,
eeland just doesnit cut it

“We dorit want to lose the
Pie and Mash shops but we
need something more.”

137
COMMENTS

SAFETY IS
HIGHLIGHTED AS A KEY
ISSUE BY MANY

102
COMMENTS

8 REQUESTS FOR

SERVICES
(6P, WALK TN CLINIC, MENTAL
HEALTH, LADIES HUB, YOUTH
PROGRAMMING)

EVENING ECONOMY
AND SAFETY

+ Safety, especially in the evenings, is highlighted as a ke issue by
many.

+ Shops close early; 78 link dark comers and poor lighting to feeling
unsafe.

+ 15 young women reported harassment, and many more reported
feeling unsate after dark.

“Safety is biggest

“The square s very dark and fecls

s g o :

T ot ot b 24 e issue andits

rolrmiicraiation getting worse.
e

Y avold the place after i,
00 quiet and too dark s
e a ghost town.

. h multi-faith room, cosy
study space, mental-heath drop-ins and a iving room for Poplar”.

+ 27 want mak its

e e
shops, bike-repair kiosk, affordable stalls for micro-businesses.

« Creats

bring the community together as well as shopping.

Introduce pop up
spaces and colourful shops
ners of
(Chisp Street to draw Interest.
d activy.

“A living room for
Poplar would bring
people together.”

“Include Artists and Craft
Spaces and Business.
Start-up units”

84
COMMENTS

A MIXED COMMUNITY
IS SEEN AS KEY T0
KEEPING THE PLACE
LIVELY AND PROUD

COMMUNITY IDENTITY &

CHARACTER

+ Resid i to keepit while
raising standards and staying affordable.

+ 60 comments discuss housing, tenure mix and local affordabilty.

+ 38 focus on the cost of renting or buying, asking that “genuinely
affordable homes come first.”

2 raise concerns about gentrification or losing the East End feel,

including 6 calls for some town houses.

<A i ke ing the place lively and proud.

“Make i bettr, not ity e e
posh - keep locals
here.”
Put the lfe back nto
Chrisp Street. This s a
great place o le!

115
COMMENTS

53 CALL FOR MORE
AND BETTER-QUALITY
PUBLIC SEATING
FORALL

PLACES TO MEET,

-5 better seating
market and in sunny spots.
« There were many requests for sociable outdoor benches, small pocket
ks relax,
d

« Street furniture to suit everyone: benches with backs and arms,
‘ I

charging points and Wi-Fi.

“We need spots to
stop, chat and watch
the world go by."

“Have cosy chairs
to rest on.”

Tt would be great to be
able to st out nthe sun in
the market square:

O
-

68
COMMENTS

IMPROVE VISIBILITY,
TOWNSCAPE LEGIBILITY,
PERMEABILITY AND
WAYFINDING IN AREA 'llil]

PULL MORE PEOPLE T
THE DISTRICT CENTRE

1\

99
COMMENTS

10 HIGHLIGHTED BUS
STOPS COULD BE
REVAMPED

PUT CHRISP STREET
BACK ON THE MAP

.

- 30
market.
+ Locals want “a real sense of arrival" from All Saints and
Langdon Park, some even suggest a “landmark arch” Other ideas.
include extending stalls over Chrisp Street at weekends to showcase
the market, o sight-lines and d
pedestrian route from East India Dock Road to draw visitors straight into
the squ
« Strengthen pride in Chrisp Street, boost footfall and spending by
making the District Centre unmistakable and welcoming

W need a real sense “Only locals know Chrisp
of arval. 50 you Street s here, we want
Koow youlve landed n more people fo use it
Chis Street. Puta big Chrisp Street

sign on an arch 0 pecple
inow what' nside.

- Older locals and traders promote the need for more parking bays,
especially for a supermarket. Though 22 youth comments call for fewer
car-parks, speed bumps and safer crossings.

- ith speed o Chrisp
Street and East India Road.

“Cars fly down
Chrisp Street, it's
dangerous for kids.”,

“Some parking is
needed, but slow the
cars down and add
better crossings.”
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WHAT’S NEXT?

The proposals will also

THA" K Yu u for taking be uploaded to the project

website:
the time today to visit the Report

Back of the Vision for Chrisp Street. CHRISPSTREETE14.C0.UK

We'll be back BACK ON 30 AUGUST and throughout AUGUST,

at the SECOND SUMMER SATURDAY a SUMMARY of everything
with another chance to view the on display TODAY, will be
proposals and speak with the shown as part of a window
design team SPEAK WITH THE display here at the

DESIGN TEAM. FORMER SHOEZONE.

WE'D LOVE TO HEAR YOUR THOUGHTS:
& WRITE A POST-IT AND ADD IT
T0 THE WALL
Q FILL OUT A QUESTIONNAIRE TODAY

(@] SEND US AN EMAIL T HELLO@
M CHRISPSTREETE14.C0.UK

WRITE T US AT FREEPOST JTP
(NO STAMP REQUIRED)

CALL US ON FREEPHONE
0800 012 6730

KEEP AN EYE ON SOCIAL MEDIA
@CHRISPSTREETEL4

E
VISIT THE PROJECT WEBSITE FOR
UPDATES CHRISPSTREETE14.C0.UK

1 HERE IS WHAT
TOGETHER!

WHAT'S YOUR
FAVOURITE PART OF
CHRISP STREET?
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